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Corporate Trends Ahead Of CPI

Pharma, Streaming & Semiconductors



Economic Dynamics

Housing, Inflation & More



Credit Spread

Investment grade one grade above junk (Baa) finds itself less than 100bps above Fed Funds, indicating a lack of stress in credit.

— Moody's Baa Corporate Bond Yield
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House Prices & Construction Activity

House prices have been extremely resilient despite the 30-year fixed mortgage

rate rising from ~2.6% in Jan. 2021 to a high of ~7% in Oct. 2022. Housing construction activity strong after underbuilding post-GFC.
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Vacancy Rates

According to Moody'’s, today’s vacancy rate indicates the U.S. is short 1.5 years of

housing supply.

Rental vacancy as low as it’s last been in the 1980s.

Rental Vacancy Rate in the United States

Homeowner Vacancy Rate in the United States
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Mortgage Applications & Buyer Sentiment

Despite higher mortgage rates, home buyers have been reluctant
to retreat.

B MBA Mortgage Applications
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Buyer sentiment has come off significantly.

Only 17% of consumers say it's a good time to
buy a home

@ Good Time to Buy [ Bad Time to Buy [} Don't Know

Source: Home Purchase Sentiment Index® (HPSI)



GDP & Leading Economic Indicator

GDP growth has been extraordinarily resilient as consumers have

kept spending, proving resilient in response to higher rates. Leading economic indicators have collapsed across the board (as of Dec.)
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12-month moving average of average hourly earnings.

Construction and mining

= ducation and health

Wage Trends

= [inance and business services ===| cisure and hospitality

= Manufacturing

= Trade and transportation
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Employee Count By Occupation

Employee count by occupation 2019 - 2022

2022 2021 2020 2019 A (2022-2019) 0/2019
Management occupations 20199 18986 18564 18985 1214 6%
Business and financial operations occupations 9152 8878 8578 7996 156 14%
Professional and related occupations 38749 36880 36502 37237 1512 4%
Architecture and engineering occupations 3464 3235 3169 3305 159 5%
Life, physical, and social science occupations 1840 1640 1627 1485 355 24%
Community and social service occupations 2945 2777 2717 2717 228 8%
Legal occupations 1861 1805 1882 1955 -94 -5%
Education, training, and library occupations 9220 8946 8902 9455 -235 2%
Arts, design, entertainment, sports, and media occupations 344] 3151 3042 3285 156 5%
Healthcare practitioners and technical occupations 9808 9639 9559 9684 124 1%
Healthcare support occupations 4930 4887 4790 3758 n72 31%
Protective service occupations 3057 2987 3024 3128 -71 -2%
Food preparation and serving related occupations 7907 7370 6556 8378 -471 -6%
Supervisors of personal care and service workers 232 250 237 213 19 9%
Sales and related occupations 14316 14369 14168 15582 -1266 -8%
Office and administrative support occupations 16096 15797 15558 17789 -1693 -10%
Farming, fishing, and forestry occupations 980 1061 1045 156 -176 -15%
Construction and extraction occupations 8427 8057 7710 8325 102 1%
Installation, maintenance, and repair occupations 4853 4840 4602 4862 -9 0%
Production occupations 8256 7950 7590 8565 -309 -4%
Transportation and material moving occupations 11826 1359 10625 10063 1763 18%

Sources: BLS, Blue Line Capital, Blue Line Futures




Earnings Data & Corporate

Trends
AbbVie, Disney, Intel



AbbVie

Product Differentiation Post Humira



AbbVie Earnings Highlights & Stock Performance

Management Commentary From Q4 2022 Earnings Call

Skyrizi and Rinvoq: We anticipate these two products will collectively

Quarterly Data

—ADDVie e=—ABBV/SPY
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exceed the peak revenues achieved by HUMIRA by 2027 with significant  $200.00
Q12022 Q22022 Q32022 Q4 2022
R : Revenue: Revenue: Revenue:
growth expected through the end of the decade. 0000 % ovehae ovene T
: (Y/Y 4.7%) (Y/Y 4.5%) (Y/Y 3.3%) (/Y 1.6%)
R&D: We are committed to pursuing new ways to address patients’ most EBITDA: EBITDA: EBITDA: EBITDA:

. ) $180.00 $7.30bn $7.91bn $8.09bn NA
serious health issues and have more than doubled our annual R&D (Y/Y 7.2%) (Y/Y 10.7%) (YA 7.0%) N
investment since our inception. The breadth and the depth of our  $170.00 e peome: fempcome: v

X X . . (Y/Y 81%) (Y/Y 9.7%)
pipeline, which now includes more than 80 programs across all ;
160.00
development stages.
. . . o . . $150.00
Humira: We expected headwind from direct biosimilar competition with
Net Income:
U.S. HUMIRA sales down approximately 37%, which is at lower end of our  $140.00 %@%g;)
previous erosion projection of 35% to 55%.
$130.00
Debt: We expect to pay down $4bn in maturities this year bringing our .
120.00
cumulative debt reduction to $34bn.
$110.00
Market Cap/FCF EV/EBITDA P/B 10000
12.82 4.84 12.59 12.03 NA '
22.43 453 13.06 1033 16.44 \%@ \%@ \%&\ \%@ \%69 \%&\ \%Q@ \%&\ \%&\ \%@ \%&\ &
' ' ' ' ' SN % P I S S P\ QN o)

*Levered FCF
Sources: AbbVie IR, TIKR, Blue Line Capital
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The AbbVie Portfolio & Pipeline (From Allergan Acquisition)
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The AbbVie Portfolio & Pipeline

Phase

= ABBV-668 (RIPK1) Multiple Immunology

Diseases

ABBV-151 (GARP+TGFf1) Solid Tumors

ABBV-155 (BCL-xL ADC) Solid Tumors

ABBV-400 (cMet ADC) NSCLC

ABBV-181 (PD-1) Solid Tumors

ABBV-621 (TRAIL) Solid/Heme Tumors,

ABBV-744 (BET) MF

ABBV-927 (CD40) Solid Tumors

ABBV-647* (PTK7 ADC) NSCLC

ABBV-011 (SEZ6 ADC) SCLC

ABBV-637 (EGFR BCL-xL ADC) NSCLC

Venclexta (BCL-2) ALL

CCW702* (CD3-PSMA) Prostate Cancer

CLBRO01/SWI019* (SCAR-T) Heme Tumors

GEN3009* (CD37) Heme Tumors

1AB-3068" / JAB-3312* (SHP2) Solid Tumors

HPN-217" (CD3-BCMA) MM

ABBV-383 (CD3-BCMA) MM

TTX-030* (CD39) Solid Tumors

ABBV-IMAB-TIC4* (CD47) Heme/Solid Tumors

ABBV-CLS-579* (PTPN2) Solid Tumors

ABBV-CLS-484* (PTPN2) Solid Tumors

ABBV-514 (CCR8) Solid Tumors

ABBV-0805* (a-Synuclein) PO

AL003* (CD33) AD

ABBV-CLS-7262* (elF28) Multiple Neuro

u AGN-241622 (Alpha2) Presbyopia
ABBV-1882 (anti-PD1/anti-a4b7) HIV

As of February 2, 2022
Excludes devices in development

Phase 2

ABBV-154 (TNF-Steroid ADC) RA
ABBV-154 (TNF-Steroid ADC) PMR
ABBV-154 (TNF-Steroid ADC) CD

ABBV-599 (BTK/JAK) SLE

ABBV-157 (RORyT) PsO

Rinvog (JAK 1) Vitiligo

Acaticolcept ALPN-101* (ICOS/CD28) SLE
Lutikizumab (IL-1a/1B) HS

Epcoritamab* (CD3-CD20): R/R FL
ABBV-CX-2029* (CD71) Solid/Heme Tumors
Elezanumab (RGMa) Stroke

Elezanumab (RGMa) SCI

ALO02* (TREM2) AD

BONTE (SNARE) Glabellar Lines

OnabotA X (SNARE) Glabellar Lines
OnabotA X (SNARE) Forehead Lines
AGN-231868 (Chemokine) Dry Eye
AGN-242428 (RORY) Dry Eye

RGX-314* (NAV AAVS Anti-VEGF Fab) wAMD
Suprachoroidal Delivery

RGX-314* (NAV AAVS Anti-VEGF Fab) DR
Suprachoroidal Delivery

AGN-193408 (Prostamide 408 SR) Glaucoma
CF Triple Combo (CFTR-C1/CFTR-C2/CFTR-P)
Armour Thyroid (T3T4) Hypothyroidism
AGN-151607 (SNARE) Atrial Fibrillation

*Partnered assets; See appendix for partnership summary

Registrational / Phase 3 bmitted

Rinvog (JAK 1) CD
Rinvoq (JAK 1) GCA

Skyrizi® (1L-23) UC

Imbruvica® (BTK) 1L FL

Imbruvica* (BTK) 1L MCL

Imbruvica® (BTK) + Venclexta® (BCL-2) R/R MCL
Imbruvica® (BTK) R/R FL/MZL

Imbruvica® (BTK) + Venclexta® (BCL-2) 1L CLL
Venclexta® (BCL-2) AML Maintenance
Venclexta® (BCL-2) R/R MM t(11;14)
Venclexta® (BCL-2): MDS

Navitoclax (BCL-2/BCL-xL) Myelofibrosis
Epcoritamab® (CD3-CD20): R/R DLBCL
Teliso-V* (cMet ADC) NSCLC

Veliparib (PARP) BRCA Breast Cancer
Veliparib (PARP) 1L Ovarian Cancer
ABBV-951 (dopamine receptor) PD

Vraylar* (D2,5-HT1A, 5-HT2A) aMDD

Qulipta (CGRP) Chronic Migraine Prev.

Botox (SNARE) Masseter Prominence

Botox (SNARE) Platysma Prominence
RGX-314* (NAV AAVS Anti-VEGF Fab) wAMD
Subretinal Delivery

Aztreonam/Avibactam® (PBP3) Infection

Rinvog (JAK 1) AS (US)
Rinvog (JAK 1) UC

Rinvoq (JAK 1) nr-Axial SpA
Skyrizi* (1L-23) CO

Immunology
Oncology
Neuroscience
Aesthetics

Eye Care
Targeted Investment

Q3 Sales

Q4% Sales %

Immunology
Hematologic
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Other Key

Product
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7925 3.6%
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1710 2.3%
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The AbbVie Portfolio | Q3 vs. Q4 Sales By Product

The AbbVie Portfolio & Trends
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Blue Line Capital maintains a long position in AbbVie.

W Q32022 Sales

Q32022 Sales Q4 2022 Sales

|
— Humira 5559 5579 0%
— Skyrizi 1397 1576 13%
—— Rinvoq 695 770 1%
— Imbruvica N35 ms -2%
- Venclexta 515 516 0%
B Botox Cosmetic 637 642 1%
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B Other Aesthetics 312 323 4%
B Botox Therapeutic 699 728 4%
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— Ubrelvy 160 197 23%

Qulipta 62 52 -16%
— Other Neuroscience 87 6l _
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Humira Patent Loss

International Humira Sales I Humira Global Sales Projections (FactSet)
= HUumira International Sales ($ millions) EU approves fifth copy of AbbVie's $18 billion W Expected Humira Sales ($bn)
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Sources: AbbVie IR, Reuters, WSJ, FactSet, Blue Line Capital
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Replacing Humira Sales

Revenue By Segment
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AbbVie Expectations & Returns

Return Ratios Compared To 2019 Revenue and Net Income Estimates
Return and profit ratios have remained stable across the board. Revenue Net Income Normalized (right axis)
70,000.00 27,000.00
LTM 2019 60,000.00 22,000.00
RoA 9.30% 12.00% 50,000.00
Return 17,000.00
Ratios RoC 26.40% 23.770% 40 000.00
RoE 75.30% -94.90% 12,000.00
30,000.00
: . 7,000.00
Gross Profit Margin 71.50% 77.60% 20,000.00 ’
Mardins EBITDA Margin 53.50% 4890% 10,000.00 2 000.00
° Net Income Margin 20.40% 23.70% 2018A  2019A 2020A 2021A 2022A 2023E 2024E
Levered Free Cash Flow Margin 34.90% 26.30%
= N\et Income Margins
Asset Turnover 0.41 0.37 44.00%
Asset  Fixed Asset Turnover 11.54 10.75 42.00%
Turnover Receivables Turnover 5.77 61.5 40.00%
Inventory Turnover 5.57 4.35 28.00%
36.00%
Total Debt/Equity 436.80%  -821.90% 000,
Total Debt/Capital 81.40% M.70% '
Solvency 22.00%
EBITDA/Interest Expense 15.21 924
(EBITDA/Capex)/Interest Expense 15.21 8.93 S0.00%

2018A 2019A 2020A 2021A 2022A 2023k 2024E

Sources: AbbVie IR, TIKR, Blue Line Capital

2/11/2023 Blue Line Capital maintains a long position in AbbVie. 16



AbbVie Valuation Vs. Peers

EV/EBITDA NTM P/E Past 3M Return Past 6m Return Past 12m Return
AbbVie (ABV) - 1269 13.59 4% 2% 7%
Amgen (AMGN) 10.01 13.58 6% -4% 2%
Gilead (GILD) /.51 12.66 6% 5% 3%
Regeneron (REGN) 11.6_ 2% 17% 12%
Merck (MRK) 11.96 15.13 9% 18% 15%
Johnson & Johnson (IJNJ) 12.16 15.43 -3% -1% -9%
Bristol-Myers Squibb
(BMY) 9.32 9.02 -3% -1% -6%
Median 11.60 13.59 -3% 2% -2%
Mean 10.75 13.95 -1% 5% 1%
Sources: TIKR, Google Finance, Blue Line Capital
2/11/2023 Blue Line Capital maintains a long position in AbbVie. 17 B LU E LI N E CAP ITAL



Disney

Telling The Streaming Story



Disney Earnings Highlights & Stock Performance

Management Commentary From Q1 2023 Earnings Call

« Cost Savings: Targeting $5.5bn of cost savings across the company. We will

be reducing our workforce by approximately 7,000 jobs.

* Priorities: Instead, our priority is the enduring growth and profitability of
our streaming business. Our current forecasts indicate Disney+ will hit

profitability by the end of fiscal 2024, and achieving that remains our goal.

« Disney+: The Disney+ domestic price increase has been playing out as
expected, with only modestly higher churn, which may also negatively
impact the fiscal second quarter given the timing of the December price

increase.

* Succession Planning: And finally, on the topic of succession, the Board

recently established a dedicated Succession Planning Committee.

+ Cash Content Spend: We still expect cash content spend company-wide to

remainin the low $30bn range for fiscal 2023.

Market Cap/FCF EV/EBITDA P/B
469 15.89 NA
4152 2137 2.1

24.38
60.64

2.2
2.39

*Levered FCF
Sources: Disney IR, TIKR, Blue Line Capital
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Blue Line Capital maintains a long position in Disney. 19

Quarterly Data
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Q12023
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EBITDA:
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Disney - DTC Subscribers & Disney+

Total Disney Direct-to-Consumer Subscriber Count Disney+ Subscribers & ARPU
R Total DTC Subscribers (Disney+ ESPN+ Hulu)  e==Y/Y DTC Growth EE Domestic EE (nternational ==@=Disney+ Core ARPU
250 140% 120 $6.60
2357 2347
131%
2211 $6.33 $596
$6.33 $6.20 $6.40
205.6 120% 100 _
6% { [©
200 196.4 $6.24 , ] e
179 $6.12 @
1737 o o
100% o $6.00
159 80 @ .
$5.61
146.4
150 3 80
80% $5.37 u B $5_§5?
a = @
q 00)
1206 719 60 $5.63 s530 [l BN $5.60
$5.58
53]
1015 60% $
100 ( $5.40
{ 09
735 48 40 ©
635 40% $520
q W
4 O4 32 g
50 o 74 N} $5.00
20
209%0%
$4.80
0 0% 0 $4.60
Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4 AQl Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4 Ql
2020 2020 2020 2020 2021 2021 2021 2021 2022 2022 2022 2022 2023 2020 2020 2020 2020 2021 2021 2021 2021 2022 2022 2022 2022 2023

Sources: Disney IR, Blue Line Capital
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Disney - ESPN+ & Hulu

ESPN+ Subscriber Count & ARPU Hulu Subscriber Count & ARPU
ESPN+ em@eeESPN+ARPU . Ul (SVOD Only)  ==@=Hulu SVOD ARPU
30 $6.00 60 $14.00
$13.50
25 $5.00 50
$13.00
20 $4.00 40
$12.50
15 $3.00 30 $12.00
$11.50
10 $2.00 20
$11.00
5 $1.00 10
$10.50
0 $0.00 0 $10.00
Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4 Q Ql Q2 Q3 Q4 QI Q2 Q3 Q4 QI Q2 Q3 Q4 Q
2020 2020 2020 2020 2021 2021 2021 2021 2022 2022 2022 2022 2023 2020 2020 2020 2020 2021 2021 2021 2021 2022 2022 2022 2022 2023

Sources: Disney IR, Blue Line Capital
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Parks & Others vs. Media | Sales & Operating Income

Media & Park Revenues (Including Q1 Run-Rate) Media & Parks Operating Income (Including Q1 Run-Rate)
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Disney - The Transition From Linear To Streaming

Linear vs. Streaming Revenue Linear vs. Streaming Operating Income
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Disney Content Spend Trends

Disney Direct-To-Consumer Content Spend

Ql Q2 Q3 Q4 Q Q2 Q3 Q4 Q Q2 Q3 Q4 Ql
2020 2020 2020 2020 2021 2021 2021 2021 2022 2022 2022 2022 2023
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B Disney+ MEHulu BESPN+and other

Sources: Disney IR, McKinsey, Marketing Charts, Blue Line Capital

2/11/2023 Blue Line Capital maintains a long position in Disney.

Streaming Spend & Shift From Linear Advertising

= According to Marketing Charts, 60% of surveyed participants did stream or
download TV while 73% of participants watched linear TV. In 2021, 77% of
people indicated they streamed and 61% indicated they watched linear TV.

A study by McKinsey indicates that television (linear TV) will only account

for 23.1% of global ad spend in 2024 (down from 29% in 2019).

Global advertising shares by category, %

M Audio (excl. online/mobile advertising) | Cinema [l Consumer magazines (print only) Digital
B Newspapers (print only) [ Out-of-home [l Television

T 49 NN 43 O WWN 2 40 2 NOEN 38 2 JeEN G0 | 88\‘!_
) 1w 13 11 9’

525
2o ot 615 631 651

2019 2020 2021 2022 2023 2024

Source: McKinsey & Company, Wilkofsky Gruen Associates
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https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/good-to-great-boosting-the-efficiency-of-your-tv-spend
https://www.marketingcharts.com/television/tv-audiences-and-consumption-225163#:~:text=The%20study%20indicates%20that%2061,from%2059%25%20the%20year%20prior.

Dishey Expectations & Returns

Return Ratios Compared To 2019 Revenue, Net Income, and FCF Estimates
In the transition to DTC, Disney's return metrics have suffered across Revenue
the board. = Net Income Normalized (right axis)
= [ree Cash Flow (right axis)
LTM 2019 120,000.00 12,000.00
Return ROA 2.10% >10% 100,000.00 10,000.00
Ratios RoC 4.00% 7.60% 80,000.00 \ 8,000.00
RoOE 3.50% 13.90% 60,000.00 6,000.00
40,000.00 4,000.00
Gross Profit Margin 33.40% 39.60% 20.000.00 2000.00
Vieneline EBITDA Margin 14.10% 23.30% 0.00 0.00
Net Income Margin 3.90% 15.90% 2018A  2019A 2020A 2021A  2022A 2023E 2024E
Levered Free Cash Flow Margin 5.80% 7.30%
e B|TDA Margins e==Net INncOme Margins ==Free Cash Flow Margins
Asset Turnover 0.42 0.36 35.00%
Asset  Fixed Asset Turnover 2.52 2.28 30.00%
Turnover Receivables Turnover 5.85 6.74 25.00%
Working Capital Turnover -534.27 -21.64 50.00%
15.00%
Total Debt/Equity 44.40% 45.80% 10.00% I
Total Debt/Capital 29.20% 29.90%
Solvency 500%
EBITDA/Interest Expense 7.9 13
(EBITDA/Capex)/Interest Expense 479 9.09 0.00%

2018A 2019A 2020A 2021A 2022A 2023E 2024k

Sources: Disney IR, TIKR, Blue Line Capital
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Disney Valuation Vs. Peers

EV/EBITDA NTM P/E Past 3M Return Past 6m Return Past 12m Return
Disney (DIS) 15.62 24.03 18% -10% 3%
Netflix (NFLX) 219 30.44 26% 47% 93%
Warner Bros Discovery
(WBD) 8.3 -61.13 23% 11% -21%
Fox Corp (FOXA) 7.83 11.25 16% -2% 2%
Charter Communications
(CHTR) 7.36 11.56 2% -16% -15%
Comcast (CMCSA) 7.3] 10.52 14% -4% -10%
Paramount (PARA) 10.8 16.71 19% -16% -31%
Median 8.30 11.56 18% -4% -10%
Mean 11.30 6.20 17% 1% 3%

Sources: TIKR, Google Finance, Blue Line Capital

Blue Line Capital maintains a long position in Disney.



Intel

An Iconic Chip Brand's Difficulties



Intel Earnings Highlights & Stock Performance

Management Commentary From Q4 2022 Earnings Call

« PC: In Q3, we provided an estimate for the calendar year 23 PC
consumption TAM of 270 million to 295 million units. Given continued
uncertainty and demand signals we see in Ql, we expect the lower
end of that range is more likely outcome. Near term, the PC

ecosystem continues to deplete inventory.

* Server: We expect QI server consumption TAM to decline both
sequentially and year-over-year at an accelerated rate with first half'23
server consumption TAM down year-on-year before returning to

growth in the second half.

« Foundry Cost Cuts: We expect additional efficiencies as we

implement our internal foundry model, which is a key element to

accomplish our $8bn to $10bn of cost savings exiting 2025.

Market Cap/FCF EV/EBITDA P/B
1413 12.67
267 8.42

52.07
14.29

2.26
1.82

NA
113

*Levered FCF
Sources: Intel IR, TIKR, Blue Line Capital
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Blue Line Capital maintains no position in Intel.

Quarterly Data

Intel INTC/SPY
$60.00
Q12022 Q22022 Q32022
Revenue: Revenue: Revenue:
$18.35bn $15320bn $1534bn
$55.00 (Y/Y -11%) (YA 17.3%) (Y/Y 152%)
EBITDA: EBITDA:
$457bn $4.44bn
$50.00 (VY -45.3%) (v/¥ -43.0%)
Net Income:
$2.43bn
(Y/Y -65.2%)
$45.00
EBITDA:
$7.19bn
$4000 (Y/Y -16.8%)
Net Income: Free Cash Flowk
$3.59bn $-627bn
(Y/Y -37.0%) Net Income: - )
$35.00 $118bn
Free Cash Flow: (YN -77.3%)
$1.29bn
(Y/Y -18.3%) Free Cash Flowt
$30.00 $-6.43bn
(Y/Y -2251%)
$25.00
$20.00
A e NS L e B
SO R G N U R R e o
DU G S LS P U S RS P\

Q4 2022
Revenue:
$14.04bn
(Y/Y -281%)

EBITDA:
$3.42bn
(Y/Y -55.8%)

Net Income:

$0.394bn
(Y/Y -911%)

Free Cash Flow:
$2.00bn
(Y)Y 247.7%)

N M

CERGERC
@@\ O ,L\O>\
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Intel Quarterly Revenues & Income Trends

Revenue By Segment

W Desktop
W Other

B Network and Edge

W Data Center and Al

B Accelerated Computing Systems and Craphics B Intel Foundry Services

B All other

22000
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14000

12000
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O
Q42022

Sources: Intel IR, Blue Line Capital

Q4 2021

2/11/2023 Blue Line Capital maintains no position in Intel.
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Quarterly Revenue Trends

Q42022 Q4 2021 %

Desktop 2509 3756 -33%
Notebook 3663 5809 -37%
Other 453 738 -39%
Data Center and Al 4304 6426 -33%
Network and Edge 2061 2086 -1%
Mobileye 565 356 59%
Accelerated Computing Systems

. 247 245 1%
and Graphics
Intel Foundry Services 319 245 30%
All other 30 1033 a7

Quarterly Operating Income Trends
Q42022 Q4 2021 %

Client Computing 699 3795 -82%
Data Center and Al 371 2350 -84%
Network and Edge 58 352 -84%
Mobileye 210 123 71%
Accelerated Computing Systems

, -44] -64] 31%
and Graphics
Intel Foundry Services -31 3 -1133%
All other 1998 993 [N

BLUE LINE CAPITAL



Intel Annual Revenue & Income Trends

Revenue By Segment

H2022 m2021 m2020

30000
25000
20000
15000
10000
5000 |||
0 I I I II B EE= HEm
Desktop Notebook Other Data Center Network Mobileye Accelerated Intel
and Al and Edge Computing  Foundry
Systems Services
and
Graphics

Sources: Intel IR, Blue Line Capital

2/M/2023

Blue Line Capital maintains no position in Intel.

Operating Income(Loss) By Segment
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Intel Annual Revenue Trend

Revenue By Segment

H2022 m2021 m2020 m2019 m2018

28000 2022 2021 2020 2019 2018 CAGR
56000 Desktop 10661 12437 m79 n822 12220 -3%
Notebook 18783 25443 24897 20779 20930 -3%
24000 Other 2264 3187 4459 4545 3854 -12%
Data Center and Al 19196 22691 23413 21441 21155 -2%
22000 Network and Edge 8873 7976 7132 6808 6396 9%
20000 Mobileye 1869 1386 967 879 698 28%
Accelerated Computing Systems
18000 ) 837 774 651 621 584 9%
and Graphics
Intel Foundry Services 895 786 715 683 641 9%
16000
All other 196 5019 5091 2368 2352 [4e%
14000
12000
10000
8000
6000
4000
2000
h e e
O
Desktop Notebook Other Data Center and Network and Edge Mobileye Accelerated Intel Foundry All other
Al Computing Services
Systems and
Graphics

Sources: Intel IR, Blue Line Capital
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Intel - Geographic Exposure & Notebook, PC Trends

Sales By Geography Intel In Too Many Places

m China mSingapore mUnited States mTaiwan ® Other Regions = Given that Intel both competed with and manufactured for
competitors, the company had to keep spending on foundry
technology while falling behind TSMC and Samsung.

B Desktop-PCs M Laptops M Tablets

600
500

400

Sl

300

200

SLL

100

76

2010 2011 2012 2013 2014 2015 2016 2017 2018 20192020 2021 2022202320242025
Sources: Intel IR, Statista, Blue Line Capital
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https://www.statista.com/statistics/272595/global-shipments-forecast-for-tablets-laptops-and-desktop-pcs/

Intel Expectations & Returns

Return Ratios Compared To 2019 Revenue, Net Income, and FCF Estimates

Intel has disappointed across metrics. Revenue
= Net Income Normalized (right axis)

= [ree Cash Flow (right axis)

LTM 2019 100,000.00 30,000.00
RoA 0.80% 10.60% -
Return 80,000.00 20,000.00
Rati RoC 1.60% 20.70%
atios ROE 810% 57 70% 60,000.00 10,000.00
40,000.00 0.00
Gross Profit Margin 42.60% 58.60% 20,000.00 -10,000.00
Margins EBITDA Margin 24.40% 46.20% 0.00 -20,000.00
Net Income Margin 12.70% 29.20% 2018A  2019A 2020A 2021A 2022A 2023E 2024E
Levered Free Cash Flow Margin 6.80% 17.00%
e B|TDA Margins e==Net INncOme Margins ==Free Cash Flow Margins
Asset Turnover 0.35 0.53 50.00%
Asset  Fixed Asset Turnover 0.87 1.38 40.00%
Turnover Receivables Turnover 9.28 10.01 20.00%
Inventory Turnover 3.02 3.73
20.00%
Total Debt/Equity 41.40% 37.50% 10.00%
Solvenc Total Debt/Capital 29.10% 26.80% 0.00%
Y EBITDA/Interest Expense 30 .46 68 0005 2018A 2019A 2020A 2021A 022A 2023E 24E
(EBITDA-Capex)/Interest Expense -18.04 34.85
-20.00%

Sources: Intel IR, TIKR, Blue Line Capital

N
N
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Intel Vs. Peers

EV/EBITDA NTM P/E Past 3M Return Past 6m Return Past 12m Return
Intel (INTC) 12.69 7% 2% 3%
NVIDIA (NVDA) 17% 22%
Taiwan Semicond. (TSM) 3% 1%
Broadcom (AVGO) 12.39 14.55 16% 8% -1%
Qualcomm (QCOM) 10 12.81 9% -13% -5%
AMD (AMD) 16.42 26.74 17% -16% -17%
Micron (MU) 2 4% 7% 19%
Median 12.39 16.16 16% -'7% -5%
Mean 18.76 20.95 14% -4% -8%

Sources: TIKR, Google Finance, Blue Line Capital

2/11/2023 Blue Line Capital maintains no position in Intel. 34 B LU E LI N E CA p ITA L



Data Disclosures
Performance, portfolio, sector and holdings data is provided by Morningstar. (c)
Morningstar 2022. All rights reserved. Use of this content requires expert knowledge. It is to
be used by specialist institutions only. The information contained herein: (1) is proprietary to
Morningstar and/or its content providers; (2) may not be copied, adapted or distributed;
and (3) is not warranted to be accurate, complete or timely. Neither Morningstar nor its
content providers are responsible for any damages or losses arising from any use of this
information, except where such damages or losses cannot be limited or excluded by law in
your jurisdiction. Past financial performance is no guarantee of future results.

General Disclosures
The information contained in this document pertains to Blue Line Capital, LLC ("BLC"). All
rights are reserved. These materials are the sole property of BLC. The information supplied
herein is proprietary and confidential and is intended only for the persons to whom it is
transmitted. Receipt or possession of this document does not convey any rights to disclose
its contents, in whole or in part, to any third party, or to develop, manufacture, use, or sell
anything described herein.
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